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CONCLUSION

YOUTUBE FOR ALL GENERATIONS YOUTUBE FOR YOUR MOMENTS

v
YOUTUBE FOR COMMERCE
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YOUTUBE IS WHERE BUSINESSES CAN

GROW DEEP CONNECTION WITH THEIR CUSTOMERS. /r
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YouTube reached over 18M people in Taiwan ages 18+ in June 2022.
The average person in Taiwan watched over 85 minutes of YouTube per day in June 2022.
Desktop, Mobile, Tablet, and Living Room. March, 2022. Based on internal Google data.
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